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MEEZA earns Windows Server, SQL Server 
Migration to Microsoft’s advanced specialisation
We are very proud of achieving this milestone, Earning 
Advanced specialisation in Microsoft Azure Migration 
emphasises MEEZA’s continuous pursuit of world-class 
services for the many clients who put their trust in MEEZA.
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QC Chairman opens Al Warkaa-Rankoussi factory
THE PENINSULA — DOHA

Qatar Chamber Chairman 
Sheikh Khalifa bin Jassim Al 
Thani inaugurated yesterday Al 
Warkaa-Rankoussi Factory in 
the Small & Medium Enterprises 
Zone.

The factory is a full Qatari 
investment that is financed by 
Qatar Development Bank with 
the aim to provide the local 
market with its requirements 
from textile, furniture, fabrics, 
and masks.

Held in adherence with the 
precautionary measures 
relating to COVID-19, the 
inauguration ceremony was 
attended by Sheikh Jassim bin 
Ahmed bin Khalifa Al Thani, 
Sheikh Ali bin Jassim bin 
Ahmed bin Khalifa Al Thani, 
founder, and chairman of the 
factory, and Wael Rankoussi, 
the general  manager, 
alongside with a number of 
businessmen. Following the 

opening ceremony, Sheikh 
Khalifa alongside all attendees 
toured the factory, where they 
were briefed on its various 

sections and production 
processes.

In a statement, Sheikh 
Khalifa stressed the Qatar 

Chamber’s constant support for 
SMEs and its encouragement to 
Qatar businessmen and 
investors to invest in this vital 

sector and in other industries 
that are necessary for the local 
market.

At the level of industrial 
development, he noted that 
Qatar SMEs sector had wit-
nessed a remarkable devel-
opment in the recent years, 
indicating that the industry 
sector grew by 6 percent in 
2020, and the number of fac-
tories amounted to 927 fac-
tories, with a total volume of 
investments amounted to 
QR263bn.

The contribution of the 
industrial sector to the GDP 
increased from 7.3 percent in 
2020 to 8.7 percent in H1 of 
2021, which confirms the 
success of the state’s economic 
diversification strategy, he 
added.

On his part, Sheikh Ali bin 
Jassim bin Ahmed Al Thani, 
Chairman of the factory, said 
that Al Warkaa-Rankoussi is 
established in partnership with 

Rankoussi Group for Trading 
and Industry with the aim to 
produce non-woven fabrics 
(Dacron), which is the primary 
material that is used in many 
industries such as furniture, 
mattresses, filters, and  
pillows. 

It is the only factory in Qatar 
that manufactures these 
products, he stressed. He also 
noted that the factory manufac-
tures all home furnishings, cur-
tains of all types, blankets, hotel 
supplies, facial masks, and 
water filters.

Sheikh Ali bin Jassim 
thanked QDB for providing the 
financial support for the factory 
and Qatar Chamber for opening 
the factory and providing 
support for the local industry.

It is worth mentioning that 
Rankoussi Group is one of the 
largest leading companies in the 
field of industry and trade. It is 
active in Syria, Egypt, Lebanon, 
and Canada.

Qatar Chamber Chairman Sheikh Khalifa bin Jassim Al Thani and other dignitaries during the 
inauguration ceremony of Al Warkaa-Rankoussi Factory in the Small & Medium Enterprises Zone.

Adept change in 
strategy raises QA 
fleet productivity
SACHIN KUMAR
THE PENINSULA

While all global airlines faced 
significant operational challenges 
over the past two years, the use 
of their fleets has varied consid-
erably – with Qatar Airways (QA) 
near the top of the range. 
Whereas most passenger-focused 
airlines posted cancelations of 
flights over several months, Qatar 
Airways continued to service a 
variety of destinations and 
pivoted to carrying more cargo, 
said a report released by Qatar 
Financial Centre (QFC)

“An increased global demand 
for air cargo led Qatar Airways to 
convert six passenger planes to 
freighters, resulting in the cargo 
division handling 2,727,986 
tonnes of cargo in the 2020/21 
fiscal year, or 4.6 percent more 
than a year prior,” said the report 
titled ‘The Qatar Financial Centre 
– A Compelling Destination for 
Aircraft Leasing Companies’. 

“As a result of this adept 
change in business strategy, those 
wide-bodied planes in Qatar 
Airways’ fleet reached nearly the 
same productivity by the middle 
of 2021, as measured by time in 
use, as they had prior to the onset 
of COVID-19,” it added.

The world’s largest 30 lessors 
seek out deals with airlines that 
use their assets efficiently. 
Therefore, it is wise for these 
lessors to place their assets with 
financially secure operators such 
as Qatar Airways, it added.  

Following its change in 
business strategy to prioritize cargo 
flights over passengers during the 
height of COVID, Qatar Airways has 
been able to expand its serviced 
network and become the world’s 
largest cargo carrier (excluding 
freight operators FedEx and UPS). 

As passenger traffic slowed 
to a crawl at the peak of the pan-
demic, Qatar Airways’ cargo 
business more than tripled its 
daily flights. During May 2020, 
the airline operated a record 183 
cargo flights in one day. 

Consequently, its cargo fleet’s 
productivity only dipped in the 
first quarter of 2020 and has per-
formed strongly since. In addition 

to its direct services, Qatar 
Airways Cargo also ran more than 
1,100 charters over the 2020/21 
fiscal year. 

Utilizing both their dedicated 
freighter fleet, mini freighters and 
capacity onboard Qatar Airways’ 
passenger fleet, Qatar Airways 
Cargo now delivers to 169 global 
destinations on nearly 250 
aircraft.

 This fleet is particularly 
diverse and flexible with 62 des-
tinations serviced by freighters, 
44 destinations by mini freighters, 
and 139 via passenger fleet bellies 
with a critical 32 percent of des-
tinations enjoying at least cross-
coverage of two service types. 

Global aviation continued to 
be severely disrupted throughout 
2021 due to the COVID-19 pan-
demic, however lessors filled the 
gap to enable a 63 percent year-
on-year expansion of overall air-
craft deliveries over the first three 
quarters of the year, said the report. 

Over the first nine months of 
2021, global aircraft deliveries 
totaled 761 versus 467 in the same 
period of the previous year when 
COVID-19 lockdowns were in 
effect. That said, this level of plane 
deliveries was still down from 2019 
when they reached 1,054 and air-
lines were the primary recipients.

 Nevertheless, a turnaround 
in the industry was evident and 
the driver has clearly been avi-
ation lessors. Whereas prior to the 
onset of COVID in 2019 lessors 
only accounted for about 45 
percent of the owners of the total 
global fleet, that rose to above 50 
percent in 2021 during which 
time aircraft deliveries were 
recovering.

Third ‘Build Your House’ expo to open in March
THE PENINSULA - DOHA 

The third edition of the ‘Build 
Your House’ (BYH) Exhibition, 
Qatar’s pioneering home-
building and renovation event, 
will open from March 28-30 at 
the Qatar National Convention 
Centre (QNCC). The three-day 
event will bring leading 
industry experts, government 
entities, and Qatari nationals 
together under one roof. 
Visitors will gain expert advice, 
discover the latest architectural 
and interior trends, connect to 
consultants that can lead their 
projects, and procure the mate-
rials they need to build their 
dream home.

Since its inception in 2020, 
BYH Exhibition has received 
immense support from partic-
ipating government entities and 
has attracted an increasing 
number of visitors. Consultants, 

contractors, and suppliers can 
also look forward to an 
increasing interest in new 
builds, renovations, and con-
struction materials.

Despite setbacks caused by 
the global pandemic, Qatar’s 
construction sector bounced 
back in 2021. Data from the 
Planning and Statistics 
Authority (PSA) show that about 
9,500 building permits were 

issued last year. This year, those 
numbers are predicted to 
increase as the country’s 
economy grows, which is set to 
impact the construction sector 
during the run-up to the FIFA 
World Cup Qatar 2022.

Rawad Sleem (pictured), 
Co-Founder and General 
Manager of NeXTfairs for Exhi-
bitions and Conferences said: 
“Due to the exceptional 
assistance we have received 
from government entities and 
the robust relationships we 
have developed with sponsors, 
exhibitors and our loyal Qatari 
visitors, we expect to reach new 
milestones with the third 
edition of BYH Exhibition”.

He added: “Each edition of 
the exhibition has generated an 
estimated value of QR400m 
worth of signed deals, enabling 
BYH Exhibition to assert itself 
as an event where business 

takes place. Given the strong 
support we have received from 
past and new participants, we 
are positive that this number 
will be exceeded in 2022”.

Qatari homebuilders can 
look forward to discovering 
more about the latest innova-
tions in smart home technology 
via BYH Exhibition’s Knowledge 
Sharing Conference. In addition 
to a varied program of speakers, 
masterclasses, and live demos 
sharing expertise and insights, 
this year’s edition includes a 
virtual conference themed 
‘Future & Smart Living’. Based 
on the rising trend for user-
friendly features and tech-ori-
ented residential properties, the 
‘Future & Smart Living’ Con-
ference will feature the latest 
innovation, which offers a cost-
effective and energy-saving 
living environment for home-
owners and families. �P14

An increased global 
demand for air cargo led 
Qatar Airways to convert 
six passenger planes to 
freighters, resulting in the 
cargo division handling 
2,727,986 tonnes of 
cargo in the 2020/21 
fiscal year, or 4.6 percent 
more than a year prior.

Future promising for e-commerce in Qatar
DEEPAK JOHN 
THE PENINSULA

Ministry of Communications 
and Information Technology 
(MCIT) has introduced several 
initiatives to support ideas of 
entrepreneurs in the field of 
e-commerce. The e-commerce 
market is growing at the rate of 
25 to 35 percent annually in 
Mena region and in last two 
years it is gaining momentum, 
said an expert during an event.

MCIT organised a virtual 
event yesterday entitled ‘Acti-
vating your online store with 
MCIT eCommerce Guidelines’, 
which gave an introduction 
about e-commerce, and the 
process to setup online store 
locally in Qatar and Theqa, 
Qatar’s e-commerce trustmark 
which is offered by MCIT for all 
e-commerce organisations and 
guidelines to set up business. 

Harish Nair, an e-com-
merce expert said, “MCIT has 
come up with many initiatives 
in the area of e-commerce to 
nurture the ideas for entrepre-
neurs and there are multiple 
guidelines that have been 
launched.” 

Speaking about e-com-
merce industry growth he said, 
“e-commerce is growing at the 
rate of 25 to 35 percent annually 

in Middle East and Africa (Mena) 
region. Last two years have 
been a great kick for the e-com-
merce industry to pick up and 
be at this level. It is expected to 
grow at the same level for next 
few years. Global growth in 
terms of e-commerce is about 
18 percent and today it is about 
$4 trillion industry which is 
quite promising to any entre-
preneur who would like to start 
e-commerce business. 

He added, on the other hand, 
if we look at the local market, 
we have high Internet pene-
tration (5G) and access to smart 
phones and social media 
through which a lot of pro-
motion is done to buy or sell a 
product and various kinds of 
business models. So, the future 

is promising for e-commerce.” 
He explained in last decade 

from 2010 to 2020 the entire 
e-commerce market has grown 
about tenfold. “From a business 
of close to $500bn it has grown 
to $4trillion. Going forward this 
is going to be the new way how 
people are going to promote 
their services and products.”

Nair noted, with e-com-
merce customers can search, 
compare and shop. There are 
four major business models for 
e-commerce which are pro-
moted whether they are web or 
mobile application which 
include, B2B (Business to 
Business), B2C (Business to 
Consumer), C2C (Consumer to 
Consumer), C2B (Consumer to 
Business). 

Speaking about e-commerce 
business in Qatar he said, “There 
are three simple steps by which 
you can register your organi-
sation in the country that is 
business registration, trademark 
and domain registration. “There 
are five guidelines by the min-
istry that are helping organisa-
tions to setup their e-commerce 
or the online store that is 
security, technology, terms and 
conditions, user experience, user 
interface design,” he added. 

Speaking about the role of 
technology and security for 
e-commerce he said, security 
refers to the cybersecurity con-
cepts that allow for secure elec-
tronic transactions online. 
Technology includes both 
software and hardware tech-
nologies to build an efficient 
e-commerce application. 

MCIT is intended to support 
eCommerce merchants in their 
adoption of MCIT eCommerce 
Guidelines and Theqa criteria 
by providing advisory services 
which includes – nurturing idea 
for e-commerce business, ide-
ation to registration, choosing 
business models, explore, 
comply the Theqa trust criteria, 
know local regulation, tech-
nology and security adoptions, 
design and go to market, and 
best practices adaption.

e-commerce is growing at the rate of 
25 to 35 percent annually in Middle 
East and Africa region.

Theqa is Qatar’s e-commerce trustmark 
that certifies local online merchants.
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QFC releases report on aircraft 
financing and leasing
THE PENINSULA — DOHA 

Qatar Financial Centre (QFC), a leading 
onshore financial and business centre in 
the region, has published a comprehensive 
report titled, “The Qatar Financial Centre 
– A Compelling Destination for Aircraft 
Leasing Companies.” The report highlights 
emerging trends in global aviation, specific 
leasing opportunities in Qatar’s aviation 
industry and the appealing legal structures 
available on the QFC platform that make it 
ideal for aircraft leasing firms.

Authored by Thaddeus Malesa, Senior 
Advisor for Economics and Research at 
QFC, the report hinges on the increased 
activity of airplane lessors during the pan-
demic and the fast-changing dynamics in 
the industry. According to the report, for 
the first time in history, the number of glo-
bally leased planes in 2021 exceeded those 
owned by operators. Aircraft lessors drove 
global purchasing activity and accounted 
for nearly 60 percent of all airplane deliv-
eries. Wholesale sale-and-leaseback agree-
ments also increased during the period, 
with at least six major international air car-
riers entering such contracts.

Commenting on the potential of the air-
craft finance and leasing industry Yousuf 
Mohamed Al Jaida, Chief Executive Officer 
at QFC said: “The aviation industry has wit-
nessed varying levels of recovery as 

vaccines administered increase worldwide. 
The ability to quickly adapt in response to 
rapidly-changing aviation dynamics is what 
will primarily drive the industry forward 
amidst ongoing COVID-19 variants 
emerging around the globe”.

He added: “Qatar’s economy is set to 
expand dramatically over the coming 
decade, driven by a series of business 

investments in key sectors, including avi-
ation. QFC’s attractive ecosystem, business-
friendly regulations, best-in-class tax 
regime, along with its proximity to one of 
the world’s premier airlines with set global 
expansion plans, will be an ideal platform 
for global aviation lessors”.

The report revealed that the world’s 
largest 30 lessors seek out deals with air-
lines that use their assets efficiently. 
Therefore, it is wise for these lessors to 
place their assets with financially secure 
operators such as Qatar Airways.

Speaking on the launch of the report, 
Malesa said: “QFC’s latest report identifies 
how COVID-19 is restructuring the aviation 
sector, driving long-term changes in fleet 
composition, redefining business strategies, 
and adjusting flight routes to optimise 
business performance. QFC offers a 
structure that allows lessors to maximise 
current market opportunities and Qatar’s 
burgeoning aviation industry”.

QFC is an onshore jurisdiction that 
allows registered companies to enjoy com-
petitive benefits, such as up to 100 percent 
foreign ownership, 100 percent repatri-
ation of profits, 10 percent corporate tax 
on locally sourced profits, and an extensive 
double taxation treaty network with over 
80 countries, a legal environment based 
on English common law and the right to 
trade in any currency.

MEEZA earns Windows 
Server, SQL Server 
Migration to Microsoft’s 
advanced specialisation
THE PENINSULA — DOHA 

MEEZA, Qatar’s pioneering 
managed IT services and solu-
tions provider, yesterday 
announced it has earned the 
Windows Server and SQL Server 
Migration to Microsoft Azure 
advanced specialisation, a vali-
dation of a solution partner’s deep 
knowledge, extensive experience 
and expertise in migrating 
Windows Server and SQL Server-
based workloads to Azure. 

Only partners that meet 
stringent criteria around cus-
tomer success and staff skilling, 
as well as pass a third-party audit 
of their migration practices, are 
able to earn the Windows Server 
and SQL Server Migration to 
Azure advanced specialisation.

As companies look to mod-
ernise their applications and take 
full advantage of the benefits that 
cloud computing can deliver, and 
with the recent end-of-support 
for Windows Server 2008 R2 and 
SQL Server 2008 R2, they are 
looking for a partner with 
advanced skills to assess, plan, 
and migrate their existing work-
loads to the cloud.

A further recognition of 
MEEZA’s capabilities, this 
acknowledgment comes just six 
months after the company was 
awarded four Gold Certifications 
by Microsoft – for its Cloud 
Platform, Application Devel-
opment, Application Integration 
and Data Centre offerings – 
thereby achieving Microsoft Gold 
Partner status.

Commenting on the 
announcement, Eng. Ahmad 
Abdulla Al Muslemani (pictured), 
CEO of MEEZA said: “We are very 
proud of achieving this milestone, 
Earning Advanced specialisation 
in Microsoft Azure Migration 
emphasises MEEZA’s continuous 
pursuit of world-class services for 
the many clients who put their 

trust in MEEZA”. 
Rodney Clark, Corporate 

Vice-President, Global Partner 
Solutions, Channel Sales and 
Channel Chief at Microsoft 
added: “The Windows Server 
and SQL Server Migration to 
Microsoft Azure advanced spe-
c ia l i sat ion  h ighl ights 
the partners who can 
be viewed as most capable 
when it comes to migrating 
Windows-based workloads 
over to Azure. MEEZA clearly 
demonstrated that they have 
both the skills and the expe-
rience to offer clients a path to 
successful migration so that 
they can start enjoying the ben-
efits of being in the cloud”.

Only partners that 
meet stringent 
criteria around 
customer success 
and staff skilling, as 
well as pass a third-
party audit of their 
migration practices, 
are able to earn the 
Windows Server and 
SQL Server Migration 
to Azure advanced 
specialisation.

Water-sipping showers are next 
luxury buy in a parched world
BLOOMBERG — LONDON 

Imagine taking a long, hot shower without 
wasting water and energy.

That’s the guilt-free promise of a recircu-
lating shower, which continuously filters, ster-
ilises and reuses water that would otherwise 
go down the bathroom drain. The technology 
reduces water consumption up to 90 percent 
and energy use by 80 percent compared to a 
conventional shower, according to manufac-
turers of the devices.

“We are addressing two of the problems 
the world is facing, climate change and water 
shortages, without sacrificing the shower expe-
rience,” said Troels Grene, chief executive 
officer of Flow Loop, a Danish company that 
has developed a recirculating shower called 
the Eco Loop.

Flow Loop is one of several startups 
bringing the technology to market in northern 
Europe, with plans to expand to drought-prone 
regions of the United States and other coun-
tries in coming years.

The high-tech showers, which sell for 
between $4,000 and $6,000, are part of a 
trend to make buildings more sustainable and 
resilient to climate change. Much as solar 
panels and battery storage have transformed 
homes into power stations, recirculating 
showers, greywater systems and rainwater 
tanks turn dwellings into water treatment and 
recycling plants.

Grene said his company’s $4,000 Eco Loop 
shower, which is scheduled to hit the market 
in the second quarter of this year, is designed 
to be “plug and play.” The technology was 
developed with the support of IKEA.

“We’ve focused on making a system that 
can be installed in existing bathrooms without 
retrofitting,” he said.

The shower resembles a thin monolith. 
Water is collected from the shower floor rather 
than the drain to be circulated through the 
purification system.

Industrial designer Mehrdad Mahdjoubi 
founded Swedish recirculating shower startup 
Orbital Systems in 2012 after a collaboration 
with NASA to devise a sustainable water supply 
for a Mars mission. That opened his eyes to 
the unsustainability of water consumption on 
Earth.

“We have been flushing toilets with 
drinking water and using 25 gallons to take a 
shower, and I was blown away that nothing 
had been done about that,” said Mahdjoubi.

If Apple made a shower, it might look 
something like the Orbital. The most expensive 
$6,000 model features a sleek panel that sits 
flush with the shower wall. An illuminated 

touchscreen dial controls shower temperature 
and tracks water and energy consumption. 
The water purification system, a pump, a 
heater, and other electronics are hidden behind 
the panel.

When water from the large shower head 
flows down the drain, sensors analyse its 
quality 20 times a second. Water too contam-
inated to be reused is flushed away. The rest 
is diverted to a filter to remove impurities, then 
sterilised with UV light. A heater replaces any 
lost warmth before the water returns to the 
shower head in a continual loop. Real-time 
data on water and energy use is beamed to the 
cloud, where it can be accessed on a 
smartphone.

Less expensive models from Orbital place 
the control box outside the shower.

Mahdjoubi said the company has sold more 
than 1,000 showers so far and has more than 
10,000 on order, noting that about 85 percent 
of sales are for renovations of bathrooms in 
homes, hotels and other businesses. Growth 
has been hindered, he said, by plumbers and 
builders’ resistance to the new technology.

“It’s been hard to ramp up the volume of 
installers,” said Mahdjoubi. “We need to invest 
in training installers and building relation-
ships. It takes some time.” He said Orbital is 
using the technology to develop other water-
saving applications for the home.

Flow Loop says its UV treatment eliminates 
99.99 percent of pathogens, while Orbital says 
its purification system results in “even cleaner 
water than the one from your tap.”

An Orbital shower

Third ‘Build Your House’ expo to open in March
FROM PAGE 13

More exhibition program 
details will be released in the 
coming weeks. Other highlights 
also include the Junior Designer 
Competition, which seeks to 
encourage creativity and enable 
students to hone their interior 
design skills. Plus, further infor-
mation about the exclusive 
prize-winning raffle draw will 
be given, which is open to all 
event attendees.

BYH Exhibition will strictly 
follow guidance and regulation 
issued by the Ministry of Public 

Health (MoPH) and ensure that 
the venue is sanitised twice 
each day. Participants and vis-
itors’ health status via the 
Ehteraz app will be checked 
before being allowed inside, 
and mask-wearing will be rein-
forced. Visitors will also have 
to pre-register to attend the 
event, enabling the event 
organisers to monitor the 
capacity of the exhibition halls.

BYH Exhibition will be open 
from 10am-10pm at the QNCC’s 
Halls 8 & 9. To find out more 
about the event, visit www.
buildyourhouseqatar.com A view of Build Your House 2021 edition



15MONDAY 31 JANUARY 2022 BUSINESS

Dukhan Bank wins MEED 2021 ‘Best 
Use of Machine Learning’ award
THE PENINSULA — DOHA 

Dukhan Bank has been ‘highly commended’ 
in the ‘Best Use of Machine Learning’ 
category at the 2021 Retail Banker Inter-
national Trailblazer Awards organised in 
partnership with MEED, which recognise 
best in class retail banking institutions and 
individuals for their innovative service 
offering and commitment to customer 
excellence. It is the first Middle Eastern bank 
to have been awarded.

This honour recognises the advanced 
capabilities of the Bank’s interactive virtual 
assistant ‘Rashid’ that responds to cus-
tomers’ questions on products and services, 
using machine learning techniques to 
develop an increasingly powerful under-
standing of phrasing and context, so as to 
provide more relevant and intelligent 
answers.

‘Rashid’ is currently available to cus-
tomers on the bank’s website www.
dukhanbank.com, the mobile app, online 
banking, and on WhatsApp via 4410 0888.

Commenting on the Award, Dukhan 
Bank said: “Our recent digital initiatives 
continue to improve the customer 

experience, and meet evolving needs and 
expectations. With this in mind, it is par-
ticularly pleasing that the sophistication 
and success of our virtual assistant service 
has been recognised by this MEED Award”. 

The panel of judges commented: “We 
aim to support innovative and pioneering 
GCC companies who challenge the tradi-
tional business norms and set new 
standards for an exciting future. Given the 
growing importance of virtual assistants in 
meeting customers’ needs in a warm, 

friendly and efficient way, we were 
impressed by the cutting-edge technologies 
being developed at Dukhan Bank”. 

The Bank’s other recent product and 
service innovations – launched as part of 
a Digital Transformation Strategy – include 
its D-Pay platform including Apple Pay, 
Fitbit Pay and Garmin Pay services as well 
as the wearable bracelets for contactless 
payment service, in addition to the QMP 
e-wallet service and a user-friendly mobile 
app.

More Saudi IPOs price at 
top of range as demand 
for deals surges
BLOOMBERG — DUBAI 

Two companies in Saudi Arabia 
set final offering pricing for their 
IPOs at the top end of a range 
yesterday, underscoring the 
booming demand for share sales 
in the kingdom.

Elm, a digital security firm 
owned by Saudi Arabia’s sov-
ereign wealth fund, is expected 
to raise $820m, while Scientific 
& Medical Equipment House 
may garner $83m. 

Share sales in Saudi Arabia 
have seen huge investor demand 
in the past year, with most IPOs 
getting priced at the top of 
offering ranges and then the 
shares surging on their trading 
debut. The Saudi benchmark 
index has jumped about 9 
percent this year, extending its 
2021 gains of 30 percent.

The pipeline for IPOs in the 
kingdom is “deeper than ever,” 
the stock exchange’s Chief Exec-
utive Officer Khalid Al Hussan 
said in an interview in 
December. He said “it will be 
even better” in 2022, adding that 
technology, health care and edu-
cation companies are among the 
newcomers to the market.

Saudi Arabia’s economy, the 
biggest in the Middle East, has 
been boosted by the surge in oil 
prices to over $85 a barrel and 

the government easing corona-
virus lockdowns.  Some of the 
biggest IPOs last year included 
offerings by ACWA Power, Solu-
tions by STC and Saudi Tadawul 
Group.

And for Goldman Sachs 
Group, the kingdom will 
remain the busiest of the 
Middle East’s stock markets, 
even as the United Arab 
Emirates pushes more com-
panies to go public.

Elm will sell shares at 128 
riyals after institutional book-
building. It marketed shares at 
113 riyals to 128 riyals. Scien-
tific & Medical Equipment will 
sell shares at 52 riyals/share 
after institutional book-
building. It marketed shares at 
45 riyals to 52 riyals.

Share sales in Saudi 
Arabia have seen 
huge investor demand 
in the past year, with 
most IPOs getting 
priced at the top 
of offering ranges 
and then the shares 
surging on their 
trading debut.

Philippine Air President Santa Maria to step down: Report
BLOOMBERG — MANILA 

Philippine Airlines President 
Gilbert Santa Maria is stepping 
down from his role in the carrier, 
the Philippine Star reported 

yesterday, citing unnamed 
people in the industry.

The board of directors of the 
airline, majority owned by bil-
lionaire Lucio Tan, is set to meet 
today, and Santa Maria’s 

departure is on the agenda, the 
Star reported.

A Philippine Air spokes-
person didn’t reply to calls and 
messages seeking comment.

The flagship carrier won 

court approval last month for its 
reorganisation plan that paved 
the way for it to exit bankruptcy. 
Philippine Air is looking to tap 
$150m in additional financing 
and plans to cut its debt by $2bn.

China manufacturing 
activity grows at slower 
pace in January
AP — BEIJING 

Manufacturing activity in the 
world’s second largest economy 
grew at a slower pace in January 
compared to the previous 
month, according to an official 
government measure, as the 
country’s strict “zero-tolerance” 
COVID-19 measures put a 
dampener on economic activity.

The purchasing manager’s 
index, tracked by China’s 
National Bureau of Statistics, 
slipped to 50.1 from 50.3 in 
December, continuing a third 
month of weak growth. A sep-
arate PMI by the business mag-
azine Caixin showed yesterday 
that manufacturing activity fell 
even further, contracting from 
50.9 in December to 49.1 in 
January.

PMI is tracked on a 100-
point scale in which numbers 
above 50 show activity 
expanding and below show a 
contraction.

New orders, which are 
measured in a sub-index, also 

fell, dropping to 49.3, according 
to the official measure. New 
export orders activity also con-
tinued to contract, although at a 
slightly slower pace in January.

Chinese exports have been 
a consistent bright spot 
throughout the pandemic.

China saw multiple 
COVID-19 outbreaks in the past 
month and implemented strict 
lockdowns starting in December 
and continuing into the new 
year that barred people from 
leaving their homes. The lock-
downs have affected up to 20 
million people.

Zhao Qinghe, senior statis-
tician at NBS, said in a statement 
yesterday that China faces mul-
tiple challenges, including a 
complicated economic envi-
ronment and outbreaks of 
COVID-19 across the country.

Non-manufacturing PMI 
growth also declined, from 52.7 
in December to 51.1 in January, 
with construction and service 
sectors both seeing weaker 
growth.

A worker works at Xunxi factory, which is an affiliate of Chinese 
e-commerce giant Alibaba, in Hangzhou, Zhejiang province, in China. 

US bans 

Malaysian glove 

maker YTY 

imports over 

suspected 

forced labour

REUTERS — KUALA LUMPUR 

The US customs agency has 
banned imports from 
Malaysian disposable glove 
maker YTY Industry Holdings 
(YTY Group) over suspected 
forced labour practices, the 
seventh such ban on a 
Malaysian company in two 
years.

The US Customs and 
Border Protection (CBP) said on 
Friday it took the action “based 
on information that reasonably 
indicates the use of forced 
labour in YTY Group’s manu-
facturing operations.” 
Malaysian factories, including 
some of the world’s major sup-
pliers of palm oil and medical 
gloves, have come under 
increased scrutiny over sus-
pected abuse of foreign 
workers, a significant part of 
the country’s manufacturing 
workforce.

YTY Group said it was “sur-
prised and disappointed” by the 
ban, as it had made demon-
strable progress since 2019 in 
improving its social compliance 
policies, particularly in its 
treatment of migrant workers.

The group said it had sub-
mitted an update to the CBP 
this month, informing that it 
had met compliance targets on 
all 11 International Labour 
Organization (ILO) indicators 
of forced labour.

“Despite the position the 
CBP has taken, we will 
redouble our efforts to engage 
with them... to not only dem-
onstrate that our manufac-
turing operations are devoid of 
any and all forced labour prac-
tices, but to reaffirm ongoing 
social compliance advance-
ments,” YTY Chief Executive 
Vikram Hora said in a 
statement late Saturday.

CBP said it had identified 
seven of the ILO indicators 
during its investigation into 
YTY Group, including debt 
bondage, abusive working and 
living conditions, and excessive 
overtime.

The agency also deter-
mined on Friday that Malaysian 
palm oil producer Sime Darby 
Plantation uses forced labour 
in their operations and that the 
company’s goods were subject 
to seizure.

Effective Friday, the agency 
will detain goods made in 
Malaysia by YTY Group and its 
units YTY Industry, Green 
Prospect and GP Lumut at all 
US ports of entry.

UK wind energy hits record, bringing relief to power prices
BLOOMBERG — LONDON 

UK wind farms produced a record 
amount of energy on Saturday, helping 
to ease the country’s dependence on 
expensive fossil fuels in the short-
term.

Wind generation rose as high as 
14,822 megawatts, surpassing the pre-
vious record of 14,286 megawatts set 
in May 2021, according to data from 
National Grid.

Higher wind speeds will bring tem-
porary relief to UK power prices. 
Surging natural gas prices are pushing 
up electricity costs which are feeding 
into bills for millions of households. 
Power for delivery on Saturday fell to 
£150.59 per megawatt-hour, the lowest 
level since January 3 on the N2EX 
exchange.

Wind power, in particular offshore, 
is the cornerstone of Britain’s net-zero 
plan, and it’s the second-biggest market 

in the world for the technology. The 
nation has plans to quadruple its capacity 
of wind farms at sea by the end this 

decade. Earlier this month Scotland 
awarded seabed rights for more than 
twice the size of the UK’s current 
capacity.

The high amount of generation Sat-
urday wasn’t just due to strong winter 
winds, but also because of new offshore 
wind farms that started operating last 
year. As more projects come online, 
including the world’s largest offshore 
wind farm that’s being developed off the 
east coast of England, the country’s 
output will increase further.

Union Jack flags fly in the wind in front of the Parliament at Westminster bridge, in 
London, Britain, on Saturday.

Wind power, in particular 
offshore, is the cornerstone of 
Britain’s net-zero plan, and it’s 
the second-biggest market in 
the world for the technology. 

LVMH’s Hublot to raise watch prices 
as inflation hits luxury market
BLOOMBERG — GENEVA 

Hublot’s Big Bang watch, worn 
by Usain Bolt and Jay-Z, will 
soon come with an even bigger 
price tag.

The Swiss watchmaker is 
boosting prices for all of its 
timepieces, Hublot Chief Exec-
utive Officer Ricardo Guad-
alupe (pictured) said in an 
interview. Rising raw material 
costs for gold and diamonds 
will lead to price increases of 3 
percent to 4 percent in April or 
May, he said. Hublot’s products 
on average sell for about 
20,000 francs ($21,500).

“Almost all our suppliers are 
increasing prices,” Guadalupe 
said, noting that costs for steel 
and titanium are also 
increasing. Diamond suppliers 
have raised prices by 10 percent 
to 15 percent, he said.

Hublot’s move shows how 
even the luxury industry is 
facing inflation amid rising 
commodity prices and supply 
chain issues caused by the pan-
demic. At the same time, deep-
pocketed consumers who 
crimped on spending during 
lockdowns are now snapping 

up high-end goods including 
Swiss timepieces, driving a 
surge in demand.

“The main problem is the 
production and the supply 
chain,” Guadalupe said, adding 
that almost all of Hublot’s high-
end Swiss watch rivals are 
expected to boost prices. “We 
have to do it anyway, and since 
everybody is doing it, it is 
acceptable.” Speaking in a 
Bloomberg Television interview 
last month, Dior CEO Pietro 
Beccari said the couture brand 
will have to increase prices to 
match rising input costs, fol-
lowing in the footsteps of rivals.

“It’s true that desirable 
products have a certain price,” 
Bernard Arnault, who heads 
LVMH, the owner of Hublot, 
said during Thursday’s presen-
tation of the company’s annual 
results.

The French billionaire said 
the group will be “reasonable,” 
and “respect” its customers on 
price increases. But he 
acknowledged some of the 
group’s products have special 
allure, citing a Nautilus watch 
model launched by Tiffany with 
Patek Philippe with 170 pieces. 

Its retail price of $52,635 was 
widely surpassed when one 
sold at a charity auction for 
over $6.5m last month.

Chanel has been making 
headlines recently for the price 
hikes of some of its best-selling 
bags, increases which have far 
outpaced inflation rates over 
the past two years.

Hublot’s CEO said a 
rebound in demand made 2021 
a record sales year. He expects 
production will increase by high 
single digits in 2022.

“We have more of a pro-
duction problem today than a 
sales issue,” he said.

Stocks of Hublot watches 
were reduced by 30 percent to 
40 percent in 2021 at its bou-
tiques and retailers, according 
to the CEO.

“The last three months have 
been unbelievable from the 
sell-out point of view,” he said.

Swiss watch exports 
rebounded to record levels by 
value in 2021, amid strong sales 
to the US and a surge in demand 
for watches priced above 5,000 
francs. Hublot’s entry-level 
watches cost about 6,000 
francs.


