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Britain to crack down on 'misleading' 
cryptocurrency adverts
Cryptoassets can provide exciting new opportunities, offering 
people new ways to transact and invest - but it’s important that 
consumers are not being sold products with misleading claims.
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QIIB brings Apple Pay to customers
THE PENINSULA — DOHA

QIIB has brought its customers 
Appe Pay, a safer, more secure 
and private way to pay that 
helps customers avoid handing 
their payment card to someone 
else, touching physical buttons 
or exchanging cash — and uses 
the power of iPhone to protect 
every transaction. 

Customers simply hold their 
iPhone or Apple Watch near a 
payment terminal to make a 
contactless payment. 

Every Apple Pay purchase 
is secure because it is authen-
ticated with Face ID, Touch ID, 
or device passcode, as well as 
a one-time unique dynamic 
security code. Apple Pay is 
accepted in grocery stores, 
pharmacies, taxis, restaurants, 
coffee shops, retail stores, and 
many more places. 

Customers can also use 
Apple Pay on iPhone, iPad, and 
Mac to make faster and more 
convenient purchases in apps 
or on the web in Safari without 
having to create accounts or 
repeatedly type in shipping and 

billing information. Apple Pay 
makes it easier to pay for food 
and grocery deliveries, online 

shopping, transportation, and 
parking, among other things. 
Apple Pay can also be used to 

make payments in apps on 
Apple Watch. 

Security and privacy are at 
the core of Apple Pay. When 
customers use a credit or debit 
card with Apple Pay, the actual 
card numbers are not stored on 
the device, nor on Apple 
servers. Instead, a unique 
Device Account Number is 
assigned, encrypted, and 
securely stored in the Secure 
Element, an industry-standard, 
certified chip designed to store 
the payment information safely 
on the device. 

Apple Pay is easy to set up. 
On iPhone, simply open the 
Wallet app, tap +, and follow the 
steps to add (organization’s) 
credit or debit cards. Once a 
customer adds a card to iPhone, 
Apple Watch, iPad, and Mac, 
they can start using Apple Pay 
on that device right away. Cus-
tomers will continue to receive 
all of the rewards and benefits 
offered by QIIB’s cards. For 
more information on Apple Pay, 
visit: http://www.apple.com/
apple-pay/  and https://www.
qiib.com.qa/Page/Details/190 .

Occupancy rates of 
Ezdan’s Al Wakra  
Villages hit record 95%
THE PENINSULA — DOHA

Ezdan Real Estate Company, 
the major real estate developer, 
announced that occupancy 
rates have exceeded 95 percent 
in most residential villages in 
Al Wukair area during the 
fourth quarter of 2021. Mean-
while, the rental index 
continues to rise gradually in 
tandem with the rising demand 
for rent in fully furnished 
apartments and villas in Ezdan 
villages.

Commenting on such 
promising figures, Hani 
Dabash, the Deputy Group CEO, 
said: “Our properties are wit-
nessing an increasing demand 
day after day, for a couple of 
reasons, the most important of 
which is the whole gamut of 
service development within the 
residential villages, which 
renders our residential units 
the ideal choice for those 
seeking to obtain a convenient 
accommodation that does not 
cause a strain on their budget.”

“The rental indices are 
recording a rocketing rise in all 
properties owned by Ezdan 
Real Estate Company, 
exceeding the threshold of 95 
percent in most residential vil-
lages in the Al Wakra area, 
while we expect occupancy 
rates to reach 97 percent in 
most residential villages during 
2022,” Dabash added.

Dabash expounded that the 
urban growth and tremendous 
development witnessed by Al 
Wukair area came as a result 
of the efforts of the state in this 
regard, which developed an 
advanced road network that 
contributed significantly to the 
stark rise in population growth 
rates in the region, especially 
in light of the availability of a 
number of vital facilities and 
institutions throughout Al 
Wakra and Al Wukair areas.

It is worth noting that occu-
pancy rates are achieving out-
standing success in most of the 
properties of Ezdan Real Estate 
Company thanks to the 
insightful strategies devised by 
the leadership of the Ezdan 
Holding Group, which aim to 
achieve market requirements 
and meet its needs, in addition 
to the development of com-
mercial and investment busi-
nesses in the areas of Al Wakra 
and Al Wukair, as a result of 
road and infrastructure devel-
opment projects that were cur-
rently implemented in parallel 
with the metro project “Rail”, 
and road projects that were 
opened to traffic to serve the 
southern regions and connect 
them with the rest of the 
country, such as the Orbital 
Road Project, Hamad Port Road, 
G-Ring Road and the southern 
part of Doha Expressway, which 
triggered a growth in population 
in those areas.

A view of one of the Ezdan Villages.

Every Apple Pay purchase is secure because it 
is authenticated with Face ID, Touch ID, or 
device passcode, as well as a one-time unique 
dynamic security code. 

Customers can also use Apple Pay on iPhone, iPad, 
and Mac to make faster and more convenient pur-
chases in apps or on the web in Safari without 
having to create accounts or repeatedly type in 
shipping and billing information. 

Mandatory health insurance to contribute 
upto QR2.2bn to healthcare industry
DEEPAK JOHN 
THE PENINSULA

The mandatory health 
insurance will improve the 
quality of services in the health 
care sector and contribute 
positively to the economy. 
Compulsory health insurance 
will contribute QR1.7bn to 
QR2.2bn to health care 
industry, according to a senior 
official of an insurance 
company.  

 “The compulsory 
insurance can contribute to 
around QR1.7bn to QR2.2bn to 
the health care industry 
including top ups, as per our 
internal market study,” said 
Nadia Basbous, Chief Under-
writing Officer - Medical and 
Life Insurance at Seib 
Insurance and Reinsurance 
Company. She was addressing 
a webinar on mandatory health 
insurance.  

“During the FIFA World 
Cup 2022 we are expecting 
around 1.5 million visitors 
which will generate additional 
spending on insurance and 
other services as it will become 
mandatory for visitors to have 
health insurance when 
entering the country,” she 
added. 

American Chamber of 
Commerce in collaboration 
with German Business Council 
organised the virtual event 

entitled ‘Preparedness for 
Qatar Mandatory Health 
Insurance Implementation - 
What You Need to Know’ 
which shed light on Qatar’s law 
no. 22 of 2021 that states the 
health insurance for expa-
triates and visitors to Qatar will 
be mandatory.

Addressing the event, Elias 
Chedid, Chief Operating Officer 
and Deputy CEO, Seib 
Insurance and Reinsurance 
Company discussed the law 
and responsibilities of different 
stakeholders. “This health 
insurance law is important 
because it impacts budgets, 
expenses and the way the res-
idency status and visit visas are 
managed in addition to the 
large number of visitors 
expected to come in Qatar for 
the FIFA World Cup this year.” 

He explained this law is 
part of Qatar National Health 
Strategy, and it has economic, 
social, human and environ-
mental implications which fall 
within Qatar National Vision 
2030. 

Speaking about the read-
iness at corporate level and 
preparation of employee 
essential records and data 
ahead of time by checking the 
contracts of employees, Chedid 
said, “As an orgainsation we 
need to be sure that we are 
ready at corporate level which 
depends on the size of the 
organisation whether it is local 
or multinational; branch or 
head office. ” 

Nadia Basbous highlighted 
the importance of health 
insurance and its impact on 
different sectors. She noted, the 

law will apply to 2 million to 
2.5 million expats in the 
country.  The insurance sector 
with this amount of people 
joining the mandatory health 
scheme will benefit from 
higher cash flow, higher profit 
resulting in expansion of staff 
which will contribute positively 
to the economy. 

Further in the presentation, 
Basbous also discussed the 
impact of the law on the 
healthcare providers. “Hos-
pitals and clinics will be 
encouraged to invest in 
expansion projects to cope 
with high number of visits allo-
cated to each provider. The 
competition will eventually 
improve services and 
investment in advanced tech-
nologies and increased profits 
will encourage employment in 
the sector which is a positive 
contribution to the economy. 
This will improve the overall 
quality of service and play an 
important role in medical 
tourism which will generate 
substantial income to the 
country.

Citing examples of the 
implementation of compulsory 
health insurance in the region, 
she said  in Saudi Arabia, Dubai 
and Abu Dhabi it has been 
implemented and in Oman, 
Kuwait, Algeria, Jordan, Tunisia 
and Morocco it is in  
progress.

Chief Operating Officer and Deputy CEO, Seib Insurance and 
Reinsurance Company Elias Chedid (left) and Chief Underwriting 
Officer - Medical and Life Insurance at Seib Insurance and Reinsurance 
Company Nadia Basbous

GCC records 72 
M&A deals in Dec
LANI ROSE R DIZON 
THE PENINSULA 

As many as 72 mergers and 
acquisition (M&A) deals have 
been announced or closed in the 
GCC in December, according to 
a KPMG report. It may be noted 
that 2021 was a historic year for 
deal-making activities as global 
M&A hit record high volumes last 
year and breached the $5 trillion 
mark for the first time. 

In the GCC, KPMG’s latest 
‘Mergers & Acquisitions Deal 
Tracker’ report noted that M&A 
deals in December were seen in 
various sectors including tech-
nology, media, and telecommu-
nications (17), financial services 
(17), consumer and retail (16), 
energy and power (11), real estate 
(6), healthcare (3), and industry 
and materials (2). 

A total of 59 deals were asso-
ciated with a GCC acquirer nation 
including Kuwait (5), Bahrain (2), 
Qatar (3), UAE (34), Oman (3), and 
Saudi Arabia (12). While there 

were 44 deals which have been 
recorded with a GCC target nation 
including Kuwait (5), Bahrain (2), 
Qatar (2), UAE (24), Oman (1), and 
Saudi Arabia (10). 

Locally, the Qatar Investment 
Authority (QIA) has closed a 
$112.6m energy and power 
investment deal with Rolls-Royce 
SMR, for a 10 percent equity 
share, as the UK-based company 
builds a new technology solution 
for small modular reactors to 
deliver affordable and low-
carbon nuclear power. 

QatarEnergy has also 
announced that it has entered 
into agreement with Shell to 
acquire 17 percent stake in two 
Shell-operated oil and gas explo-
ration blocks (Block 3 and Block 
4) in the Egyptian Red Sea. 

Similarly, Saudi Arabia’s ADES 
Arabia Holding, has also 
announced a $170m deal to acquire 
Qatar-based Emerald Driller Co, a 
wholly-owned subsidiary of the 
US-based offshore drilling firm 
Vantage Drilling. �P12

Microsoft buys game maker Activision Blizzard for about $70bn
AP — NEW YORK

Microsoft is paying nearly $70bn for Activ-
ision Blizzard, the maker of Candy Crush 
and Call of Duty, as it seeks an edge in the 
fiercely competitive businesses of mobile 
gaming and virtual-reality technology.

The all-cash $68.7bn deal will turn 
Microsoft, maker of the Xbox gaming system, 
into one of the world's largest video game 
companies. It will also help it compete with 
tech rivals such as Meta, formerly Facebook, 
in creating immersive virtual worlds for both 
work and play.

If the deal survives scrutiny from US and 
European regulators in the coming months, 

it also could be one of the biggest tech acqui-
sitions in history. Dell bought data-storage 

company EMC in 2016 for around $60bn. 
Activision has been buffeted for months by 
allegations of misconduct and unequal pay. 
That was addressed Tuesday by Microsoft 
CEO Satya Nadella in a conference call with 
investors. "The culture of our organization 
is my No. 1 priority,” Nadella said, adding 
that ”it’s critical for Activision Blizzard to 
drive forward on its” commitments to 
improve its workplace culture.

Activision disclosed last year it was 
being investigated by the Securities and 
Exchange Commission over complaints of 
workplace discrimination and in September 
settled claims brought by US workforce dis-
crimination regulators. 

The all-cash $68.7bn deal will 
turn Microsoft, maker of the 
Xbox gaming system, into one of 
the world's largest video game 
companies. It will also help it 
compete with tech rivals such 
as Meta, formerly Facebook, 
in creating immersive virtual 
worlds for both work and play.
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World tourism inched back in 2021, 
still a fraction of pre-pandemic levels
REUTERS — MADRID 

The world tourism industry barely 
improved last year compared to 2020, with 
all indicators staying way below pre-
pandemic levels and industry professionals 
not expecting a full recovery before 2024, 
the World Tourism Organization (UNWTO) 
said yesterday.

The tourism industry suffered a huge 
blow in 2020 as a result of lockdowns and 
travel restrictions aimed at curbing the 
spread of COVID-19, which made people 
around the world limit their activity and 
lose their livelihoods.

Rising vaccination rates and the easing 
of travel restrictions did allow a small 
rebound in the second half of 2021, Madrid-
based UNWTO said in a report, though the 
spread of the Omicron variant in December 
triggered another dip in both travel 
bookings and industry optimism.

“The pace of recovery remains slow and 
uneven across world regions due to varying 
degrees of mobility restrictions, vaccination 
rates and traveller confidence,” the report 
said.

Southern Mediterranean Europe, 
Central America and the Caribbean saw the 
biggest increases in tourist arrivals com-
pared with 2020, but were still respectively 
54 percent, 56 percent and 37 percent below 
the 2019 numbers.

Meanwhile the number of tourists in 
the Middle East and the Asia Pacific kept 

falling in 2021, tumbling to 79 percent and 
94 percent below pre-pandemic levels 
respectively as many destinations remained 
closed to non-essential travel.

Global tourism’s direct gross product 
rose 19 percent in 2021 from 2020 to $1.9 
trillion, the report said, as each tourist spent 
more and stayed longer than in 2020. But 
the tourism industry’s revenue still barely 
surpassed half its 2019 levels.

Around 64 percent of tourism 

professionals polled by the UNWTO in 
December do not expect a full recovery 
before 2024 or later - up from the 45 percent 
polled in September, when perspectives for 
travel revival had not yet been marred by 
Omicron. “The recent rise in COVID-19 cases 
and the Omicron variant are set to disrupt 
the recovery and affect confidence through 
early 2022 as some countries reintroduce 
travel bans and restrictions for certain 
markets,” the report said.

Passengers arrive at the Eurostar terminal at Gare du Nord train station, after France eased 
travel restrictions for travellers from Britain amid the spread of the coronavirus disease 
(COVID-19) pandemic, in Paris, France, on Friday. 

Britain to crack down 
on ‘misleading’ 
cryptocurrency adverts

REUTERS — LONDON 

Britain is to crack down on 
“misleading” advertisements for 
cryptoassets, which often target 
retail consumers with poor 
knowledge of the risks, the 
finance ministry said on Monday.

Rising prices of of cryptocur-
rencies such as bitcoin and ether 
have been accompanied by a 
surge in advertising for such 
assets, particularly in London, 
prompting repeated warnings 
from Bank of England that 
investors could lose all their 
money.

The finance ministry said that 
about 2.3 million people in Britain 
now own a crypto asset, but 
research suggests that under-
standing of the sector is declining, 
suggesting that some users may 
not fully understand what they 
are buying, the ministry said.

“Cryptoassets can provide 
exciting new opportunities, 
offering people new ways to 
transact and invest - but it’s 
important that consumers are not 
being sold products with mis-
leading claims,” Britain’s finance 
minister Rishi Sunak (pictured) 
said in a statement.

The finance ministry set out 
findings from a public consul-
tation on promotions for 
cryptocurrencies.

Advertising of cryptoassets 
will be brought within the scope 
of existing financial promotions 
legislation, the ministry said.

This means that promotion 
of qualifying cryptoassets will be 
subject to rules set by the 
Financial Conduct Authority 
(FCA), holding them to the same 
standards as financial promotions 
for stocks and insurance 
products, the ministry said.

Only a business regulated by 
the FCA or Bank of England 
would be allowed to issue their 
own promotions for cryptoassets, 
forcing unregulated firms to pay 
a regulated company to approve 
their advertisements.

This longstanding system of 
approving financial promotions 

is itself due to be tightened by the 
FCA.

Industry body CryptoUK said 
it welcomed any clarity and 
guidance on promotions and will 
seek dialogue on how the 
measures are implemented.

“What would have a far 
bigger impact is cracking down 
on social media accounts where 
people claim to have made their 
millions from buying bitcoin, 
most of which are ultimately 
scams or glorified pyramid 
schemes,” said Laura Suter, head 
of personal finance at investment 
platform AJ Bell.

The ministry said that non-
fungible tokens (NFTs) and the 
distributed ledger technology, or 
blockchain, that underpins 
cryptocurreinces would not be 
included in the new rules on 
promotions.

Secondary legislation to 
implement the changes will be 
brought forward once parlia-
mentary time allows.

Britain’s advertising 
watchdog warned soccer club 
Arsenal in December over adver-
tisements for its “fan tokens”, a 
type of cryptocurrency embraced 
by soccer clubs this year as coro-
navirus pummelled revenue.

The Advertising Standards 
Agency (ASA) said cryptoassets 
are a “red-alert priority” amid 
increased online advertising and 
promotion.

Other European regulators 
have moved to tighten curbs on 
such advertising. Mass cryp-
toasset campaigns in Spain will 
require authorisation from the 
CNMV stock market supervisor, 
the government said on 
Monday.

Oil prices hit seven-year highs as tight supply bites

REUTERS — LONDON 

Benchmark oil prices climbed to 
their highest since 2014 yesterday 
as possible supply disruption after 
attacks in the Mideast Gulf added 
to an already tight supply outlook.

Brent crude futures rose by 
$0.74, or 0.9 percent, to $87.22 a 
barrel at 1446 GMT. US West 
Texas Intermediate (WTI) crude 
futures jumped $1.07, or 1.3 
percent, to $84.89. Trade on 
Monday was subdued because of 
a US public holiday.

Both benchmarks touched 
their highest since October 2014 
earlier yesterday.

Supply concerns have risen 
this week after Yemen’s Houthi 

group attacked the United Arab 
Emirates, escalating hostilities 
between the Iran-aligned group 
and a Saudi Arabian-led 
coalition.

After launching drone and 

missile strikes that set off explo-
sions in fuel trucks and killed 
three people, the Houthi 
movement warned it could target 
more facilities, while the UAE said 
it reserved the right to “respond 
to these terrorist attacks”.

UAE oil company ADNOC said 
it had activated business conti-
nuity plans to ensure uninter-
rupted supply of products to its 
local and international customers 
after an incident at its Mussafah 
fuel depot.

Also adding to geopolitical 
price premiums are rising ten-
sions between Ukraine and Opec+ 
member Russia.

In addition, some producers 
within the Organization of the 

Petroleum Exporting Countries 
(Opec) are struggling to pump at 
their allowed capacities under an 
agreement with Russia and allies 
to add 400,000 barrels per day 
each month. Opec will release its 
January oil market report at 1230 
GMT.

“The consensus is that the sit-
uation will not improve in the 
foreseeable future and oil demand 
growth together with supply con-
straints is inevitably leading to a 
tighter oil balance,” said PVM 
analyst Tamas Varga. Goldman 
Sachs analysts said they expect oil 
inventories in OECD countries to 
fall to their lowest since 2000 by 
the summer, with Brent oil prices 
rising to $100 later this year.

Brent crude futures 
rose by $0.74, or 0.9 
percent, to $87.22 
a barrel at 1446 
GMT. US West Texas 
Intermediate crude 
futures jumped $1.07, 
or 1.3 percent, to 
$84.89. 

Exxon plans to zero out emissions from operations by 2050
BLOOMBERG — WASHINGTON 

Exxon Mobil announced an 
“ambition” to eliminate some 
greenhouse gas emissions by 
2050 in the oil giant’s first such 
long-term pledge to curb carbon 
output.

Over the next two years, 
Exxon will develop roadmaps for 
its crude refineries, chemical 
plants and other facilities to elim-
inate so-called Scope 1 and 2 
emissions, the company said in a 
statement yesterday. The plan, 
however, excludes carbon spewed 
when customers use Exxon 
products such as gasoline and jet 
fuel, or Scope 3 emissions that 
comprise the bulk of oil-industry 
pollution.

Although Exxon’s pledge falls 
short of those made by European 

peers like Royal Dutch Shell and 
BP, it’s a major step for the largest 
Western oil explorer. It comes less 
than a year after shareholders 
replaced one-fourth of Exxon’s 
board following an activist cam-
paign that criticised the com-
pany’s approach to climate 
change.

“This is more than just a 
pledge,” Chief Executive Officer 
Darren Woods said during an 

interview with CNBC yesterday. 
“We’ve been doing work for 
several years now to make sure 
we were confident that we had a 
line of sight on how to achieve 
this.” Exxon shares rose 1.5 percent 
to $72.91 at 9:36am in New York, 
lifting the 12-month advance to 
49 percent.

The roadmaps will include 
low- and high-cost measures to 
reduce pollution, Woods said. The 
high-cost measures may be aug-
mented by government incentives 
and technological advances, he 
said.

Exxon’s plants and other 
assets released the equivalent of 
111 million tonnes of carbon 
dioxide equivalent in 2020, down 
6 percent from the previous year 
and the lowest in a decade, the 
company said in a report. That 

achievement comes with an 
asterisk as Exxon and the rest of 
the industry were forced to ratchet 
back fuel production as the 
worldwide pandemic gutted 
energy demand.

Exxon’s Scope 3 emissions 
totaled 540 million tonnes that 
same year, almost five times the 
size of Scopes 1 and 2.

Europe’s oil giants were the 
first to make net zero commit-
ments and US drillers have been 
playing catch-up. In October, 
Chevron adopted an operational 
net zero “aspiration” while Cono-
coPhillips, Occidental Petroleum 
and Pioneer Natural Resources 
also announced plans to curb 
carbon released by 
mid-century.

Exxon’s board has empha-
sised the importance on better 

communicating what it’s doing to 
lower emissions, Woods said.

“Historically we’ve pulled 
back a little bit and wait until 
we’re actually doing it” to make 
an announcement, he said. 
“Helping folks understand what 
we’re trying to do and the work 
we’re doing today to achieve is an 
important emphasis the board has 
given us.” Yesterday’s plans 
builds on several low-carbon 
announcements over the past 
few months. In December, 
Exxon laid out new plans to 
reduce emissions by 2030, 
building on the creation of its 
Low Carbon Solutions business 
earlier in the year. The company 
plans to spend $15bn on lower-
emissions investments through 
2027, a significant step up from 
recent years.

GCC records 72 

M&A deals in Dec
FROM PAGE 11

The top 10 disclosed M&A 
deals in the GCC region in 
December was led by the 
$15.5bn landmark gas pipeline 
deal between Saudi Aramco 
and the US-based BlackRock. 
It may be noted that the Saudi 
Arabian Oil Company 
(Aramco) has signed the multi-
billion dollar lease and 
leaseback deal with a con-
sortium led by BlackRock and 
Hassana Investment Company, 
in one of the world’s largest 
energy infrastructure deals. As 
part of the deal, Aramco will 
hold a 51 percent majority 
stake in Aramco Gas Pipeline 
Company and sell a 49 percent 
stake to investors led by 
BlackRock and Hassana.

Prada points to pent-up luxury demand with 2021 sales surge

REUTERS — MILAN 

Prada sales bounced back sharply 
in 2021 as pent-up demand for 
luxury handbags and clothes 
helped push revenues above pre-
pandemic levels, the Italian 
fashion group said.

In an unscheduled trading 
update, Prada said yesterday that 
group sales last year rose 41 
percent at constant exchange 
rates to €3.364bn ($3.83bn), 8 
percent above 2019 levels.

Milan-based Prada, known 
for its minimalist designs, was in 
the middle of a shift upmarket and 
online to revive sales when the 
coronavirus crisis hit, forcing 
retailers to shut stores around the 
globe and depriving them of key 
tourist spending.

But like other luxury groups 
Prada has emerged strongly from 
the pandemic thanks to a desire 
among cooped-up consumers to 
pamper themselves with high-
end purchases. These have not 
been hit by the same supply chain 
snags as some other products 
given that the luxury industry pro-

duces mainly in Europe.
Prada is the first major luxury 

group to release results in 2022, 
with Richemont and Burberry due 
today and LVMH next week.

In November, Prada set itself 
a medium-term sales goal of 
€4.5bn and the figure for 2021 
was above an estimate of €3.28bn 
in an analyst consensus cited by 
UBS.

The Hong Kong-listed group, 
which had not been due to 

disclose full-year results before 
March, said sales had particularly 
accelerated in the second half of 
last year thanks to its retail 
network, which grew by 27 
percent compared to 2020 and 
by 21 percent compared to 2019, 
including e-commerce.

Core profit also showed a 
“significant increase” in the 
second half of 2021 thanks to a 
higher contribution from the retail 
channel and a full-price policy, 

while the group had a “sound net 
financial surplus” at the end of 
2021, it added.

“The Prada Group has the 
capabilities and resources to set 
itself apart and deliver on its 
future growth objectives,” said 
Chief Executive Officer Patrizio 
Bertelli, who said in November he 
could hand over the running of 
the family-owned fashion house 
to his son Lorenzo in three to four 
years time.

While Prada’s 2021 sales are 
still below a record €3.6bn in 2013 
and growth rates lag industry 
leaders Louis Vuitton and Hermes, 
the recovery has been acceler-
ating and analysts say momentum 
for the Italian brand is strong.

UBS analysts estimate that 
barring a nasty surprise in the 
final quarter, listed luxury 
goods companies will end 2021 
with an average 30 percent 
sales increase at constant cur-
rencies, which strip out the 
effect of exchange rate fluctu-
ations, with group sales 
exceeding the 2019 level by 
around 10 percent.

A bobsleigh is used as decoration at a Prada store in the Alpine 
resort of St. Moritz, Switzerland, on Saturday.  

Four-day work week pilot 
launches in UK with at least 
30 companies taking part

BLOOMBERG — LONDON 

The dream of spending less 
time at work without a pay cut 
is about to become a reality for 
more employees.

The UK pilot of a four-day 
work week will begin in June 
with about 30 companies that 
have so far signed up for the 
trial. The six-month long 
program will see firms allowing 
staff to work 32 hours per week 
while leaving their compen-
sation and benefits unchanged.

Companies may ask staff to 
spread the 32 hours over five 
days.

“Moving to a four-day week 
would be a win-win for com-
panies,” Joe Ryle, director of the 
Four Day Week Campaign in 
the UK, said yesterday in a 
phone interview. “Studies have 
shown that productivity 
improves along with 

corresponding gains in 
workers’ well-being.” The pilot 
in the UK is one of several 
worldwide being run by 4 Day 
Week Global, which advocates 
for the shorter week. Similar 
programs are set to start in the 
US and Ireland, with more 
planned for Canada, Australia 
and New Zealand, Ryle said.

Apart from the focus on 
productivity, researchers will 
measure the impact on 
workers’ wellbeing and assess 
the program’s effect on the 
environment and gender 
equality, 4 Day Week Global 
said in a statement.

The program will help 
“companies move away from 
simply measuring how long 
people are ‘at work’, to a 
sharper focus on the output 
being produced,” said Joe 
O’Connor, a pilot programme 
manager for the campaign.


